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研究成果の概要（英文）：First, we identified value of mobile device, the development process, and 
functions of mobile applications. Secondly, we investigated the actual conditions of consumer usage 
about mobile applications. And thirdly, we tried to do a large-scale consumer consciousness research
 about relationships between functions of mobile applications and retail brands. Mobile devices have
 utilitarian value, emotional value, and social value. Consumers expect mobile applications to have 
efficiency and pleasure. The importance that consumers seek for efficiency and pleasure is varied by
 product category. Retail marketers must consider unsatisfaction, psychological tension, and quality
 of life in the mobile device development process. We found that the important functions of mobile 
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